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The Aug. 1 issue of Auto Remarketing features the publication's annual special report: The Power 300 -
The Most Powerful Companies in the Pre-Owned Business. Once again, Hudson Cook has been named
to this distinguished list of the most influential, innovative, impactful and powerful companies doing
business in the pre-owned market today (non-dealers). This collection of the industry's heavy-hitters
covers nearly every aspect of the used-car and remarketing business.

According to Joe Overby, editor of Auto Remarketing, "The companies you will find listed and profiled in
the Power 300 are the major players in the used-car and remarketing worlds."

Click here to view the full list of The Power 300 companies.

Hudson Cook, LLP, provides articles, webinars and other content on its website from time to time
provided both by attorneys with Hudson Cook, LLP, and by other outside authors, for information
purposes only. Hudson Cook, LLP, does not warrant the accuracy or completeness of the content, and
has no duty to correct or update information contained on its website. The views and opinions
contained in the content provided on the Hudson Cook, LLP, website do not constitute the views and
opinion of the firm. Such content does not constitute legal advice from such authors or from Hudson
Cook, LLP. For legal advice on a matter, one should seek the advice of counsel.
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Celebrating its 25th anniversary in 2022, 

Hudson Cook, LLP is a national law firm 

representing the financial services 

industry in compliance, privacy, litigation,  

regulatory and enforcement matters.
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