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Hudson Cook Partner Rob Tilley will speak in two MoneyTrends breakout sessions on Tuesday,
October 6, alongside fellow Hudson Cook Partner Jason Esteves.

?? 11:00-11:45 a.m. — The Enforcement Seesaw: Navigating the Parallel Tracks of Regulatory Actions
and Plaintiffs' Lawsuits. Rob and Jason will examine how enforcement trends and private litigation
affect consumer financial services companies.

?? 3:30-4:15 p.m. — Rethinking Arbitration: The Dual Role of Alternative Dispute Resolution in Consumer
Finance. Rob and Jason will be joined by Shane Mulrooney to discuss arbitration in consumer and
business disputes.

View the conference schedule: https://www.infinmoneytrends.org/2026scheduleofevents

#MoneyTrends2026 #ConsumerFinance #Litigation

Hudson Cook, LLP provides articles, webinars and other content on its website from time to time
provided both by attorneys with Hudson Cook, LLP, and by other outside authors, for information
purposes only. Hudson Cook, LLP does not warrant the accuracy or completeness of the content, and
has no duty to correct or update information contained on its website. The views and opinions
contained in the content provided on the Hudson Cook, LLP website do not constitute the views and
opinion of the firm. Such content does not constitute legal advice from such authors or from Hudson
Cook, LLP. For legal advice on a matter, one should seek the advice of counsel.

SUBSCRIBE TO INSIGHTS 

https://www.hudsoncook.com/attorney/robert-tilley/
https://www.infinmoneytrends.org/2026scheduleofevents
https://www.hudsoncook.com/insights-subscribe.cfm
https://www.hudsoncook.com/insights-subscribe.cfm


Hudson Cook, LLP is a national law firm 

representing the financial services 

industry in compliance, privacy, litigation, 

regulatory and enforcement matters.

7037 Ridge Road, Suite 300, Hanover, Maryland 21076 
410.684.3200

hudsoncook.com

© Hudson Cook, LLP. All rights reserved. Privacy Policy  |  Legal Notice  
Attorney Advertising: Prior Results Do Not Guarantee a Similar Outcome


