
Mark Rooney to present at ABA Section of Litigation Roundtable,
"Supreme Court's Facebook Decision Upends TCPA Litigation
Landscape"

April 22, 2021  |  

On April 22, the American Bar Association's Section of Litigation will present "Supreme Court's Facebook
Decision Upends TCPA Litigation Landscape" via webinar. Hudson Cook Partner Mark Rooney, co-chair
of the Section's Consumer Litigation Subcommittee on TCPA and FDCPA Litigation, will speak on the
panel.

Supreme Court's Facebook Decision Upends TCPA Litigation Landscape
Thursday, April 22 from 2:00-3:00 pm ET

Panelists
Michael P. Daly, Partner, Faegre Drinker Biddle & Reath LLP
Christopher E. Roberts, Partner, Butsch Roberts & Associates LLC
Mark E. Rooney, Partner, Hudson Cook, LLP

For more information and to register for the event, visit the roundtable event page.

Hudson Cook, LLP, provides articles, webinars and other content on its website from time to time
provided both by attorneys with Hudson Cook, LLP, and by other outside authors, for information
purposes only. Hudson Cook, LLP, does not warrant the accuracy or completeness of the content, and
has no duty to correct or update information contained on its website. The views and opinions
contained in the content provided on the Hudson Cook, LLP, website do not constitute the views and
opinion of the firm. Such content does not constitute legal advice from such authors or from Hudson
Cook, LLP. For legal advice on a matter, one should seek the advice of counsel.
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